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Operationalresultincreasedo €284 million

Strategic direction

A Through our cooperative identity we contribute to a healthy, safe and fupuo®f society

A As atrendsettingand customerrelevantservice provider we have personal relevance to our
customers on a daily basis

A Continuously investing in customer focus and (strategic) innovation

Financial ambitions 2020:

A Reduce structural costs 200 million

Grow operational result ta600 million
Increase FCCR to > 4.0x

Increase Free Capital Generatiore®00 million
Maintain current credit ratings
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Strong progress in the first half of 2019:
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Increased operational result @284 millionand net profit toe234 million '
Premium growth due to basic health ahn-Life

Reduction of structural costs e200 million achieved

Solid capital position with a solvency ratio of 195%
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Operationalresultincreasedo €284 million

-
Operational result Health Gross written premiums [ Health
(in € million) B NonHealth (in € million) B NonHealth
284 17,448 17,571
192 2
100 14,153 14,373
3,295 3,198
H1 2018 H1 2019 H1 2018 H1 2019
Operating expenses Solvency (SlI)
(in € million) (in %)
1,107 1,059 198
H1 2018 H1 2019 2018 H1 2019
N\

A Operational result increased €284 million due to
improved performance in Nehife and Pension & Life

A Gross written premiums increased due to growth in basic
health andNon-LifeNetherlands

A Operating expenses reduced 648 million (4%), despite
investments ingrowth

A Cost reduction target af200 million in the current
planning period already achieved

A Solid Solvency Il ratio 195% despite interest rates and
spread developments

achmea )



Segmentresults H1 2018 H1 2019
Non-Life 4 89
Pension & Life 190 204
Retirement Services 10 0
International activities 19 7
Other activities -131 -73
ernayes 0
Health 100 57
Basic 34 23
Supplementary 66 34
Operational result 192 284

Result supportedoy improvedresultsNon-Lifeand Pension & Life

Non-Life

A Strongly improved result with a combined ratio of 95.8% due to claims
YEYEF3ISYSYld YR LINBYAdzY YSI &dzNBa
January storms

Pension & Life
A Higher technical and investment result with continued investments in
future efficiency

Retirement Services
A Investments in growth and an adjusted allocation of costs result in lowe
result over first half of 2019

International activities
A Growth in core business lines Naife and Health in Slovakia and Greece
Increased claims in Health and Australia lead to lower result

Other activities
A Improved result due to higher resuichmeaReinsurance and lower
reorganisatiorprovisions

Health
A Result current underwriting year improved and achmea m
successful integration of De Friesland iditverenKruis



Strategyuntil 2020: Deliveringlogether

Strategic direction

A Through our cooperative identity we contribute to a healthy, safe and future Active in the market in five different segments:

proof society

A Active focus omNon-Life, Health and Retirement Services, including banking }.\MZ‘
services and assetanagement

A We excel in direct and banking distribution and invedtigitisation innovation Non-Life
and customer focus

Unique features -
A Strong brands with high customer satisfaction EDJ %

A Active via muI_tipIe dist(ibl_Jtion channels: direct, onliytnancassurancmrough Health Retirement
Rabobank anéhtermediaries for retail and commercial Services

A Large customer base and market leadership in-Nid@ and Health
A Leading asset manager
A Trendsetting in online services and innovation .

International
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Goodprogresson strategicplansin 2019
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Healthy, safeand future-proof society
Goodhealth Smart, safeand Safe livingand
closerfor el working
everyone 137 environments

>\

Achmeacontributes to a Healthy, safe and futupeoof society

With our insurances and services we facilitate solidarity and provide sol
for those risks which are too large to bear alone

A We focus on four themes with impact:
A Good health closer for everyone
A Clean, safe and smart mobility
A Safe home, living and working environments
A (Financial) &utionsfor now, tomorrow and later
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(Financial)
Solutionsfor

today, tomorrow
and later

Focusareas

CoreSDGs

3 GOOD HEALTH 1 SUSTAINABLE CITIES 1 CLIMATE
AND WELL-BEING AND COMMUNITIES ACTION
AHEE

. J

Sustainability as a fundamental pillar; committed to climate agreement
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Cooperative identity solidified further witilerenigingAchmea

Achmea as the first Dutch insurer, entered a credit facility agreement with sustainability targets

Innovationand modernisationat the centerwith:
A Climateriskd O IBijieLabed 2 FFSNB AyaAdaKda Ay KSIFG adiNBaa yR Ft22R NARa| T2
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A Achmedaunches innovation fund with initial size @00 million
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Goodemployershipcrucial to find and keep the right employees
A AchmeaFavourited YLIX 2@ SNJ | Y2y 3 Ayadz2N) yOS O2YLIngrn&mQ| yR LISyairzy FdzyRa | OO
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by Non-Life: Safe livingand entrepreneurshipaswell as smart, saf@and cleanmobility

Strategic fundamentals
A CentraaBeheerand Interpolisactively commit to reducing accidents on the road and around the house

A Sustainable returns through adequate pricing, efficiency, prevention and claims management

itos FBTO

. . Hoe mooier je rijstijl
Achievements in H1 2019 Ho .
A Strong growth of operational result with a combined ratio of 95.8% =ew

A Premium growth due to new customers and premium measures

Highlights customer relevance and trendsetting in H1 2019
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A InterpolisAutoModusbest app against driver distractions according to ANWB

A Strong start newnterpolisO 2 N1J2 NJ { ZeketliBdR|fdnWiekertanjezadk T2 NJ { a 9 Qa

E A

Jjebentin |
1 AutoModus |

100% online insuremSharedoffers best car insurance according €@onsumentenbond
A InSharechas been growing for ten years and is the digital soglénsurer, enjoying global interest
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E['E‘ Health: Zilveren Kruisvorks on bringinggoodhealth closerfor everyone

Strategic fundamentals
A Maintain the balance between solidarity, market share and solvency i | ’ ‘
A ZilverenKruist A Ya 2 2FFSNI KSIt GKOFNB Ay (KEA Eegvdigrauichs® & m" Sy
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Achievements in H1 2019
A Operational resulturrent underwriting year Health improved

A Integration of DeFrieslandand Zilveren Kruis wasuccessfullgompleted

Highlightscustomer relevance and trendsetting in H1 2019
A Transferredy 2 N OF NB (2 (0KS KergvSligBwyig A HR NI-aeithring Bdbdsallsy
and hometreatment

A Reduction of admissions, emergency visits and ambulance rides for i.e.:
A chemao and immunotherapy, mental health cagr€OP@ndHeartGuard
A Healthy entrepreneurship: smart sensor against sleep apnea for corporate clients
A Firstprize for swift response time onlirand throughsocial media foZilverenKruis(DDP research)

- o ynterpolis
< Zilveren PR} E
"= Kruis zorgverzekeringen “,y
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- # Pension & LifeOptimal serviceto customersand growth in term-life insurance

W)

Strategic fundamentals a
A Serviceorganisatiorwith a stable result, positive capital generation and continued high customer satisf

A Focus on growth of opebook with termife insurance and annuities
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Achievements in H1 2019
A Result increased due to improved technical and investment results

A Enhancement of operational efficiency through recently initiatedtralisationof serviceorganisations
Wt SyarzyX I yrR W[ ATFS

Highlights customer relevance and trendsetting in H1 2019
A Current and complete overview of insurance products via portal mijncentraalbeheer.nl

A high customer satisfaction with regards to online communication: @6000customers opted for digital |

A Proactive approach of 100,000 customers by CenBatleerand FBTO to check whether their funeral
Ayadz2N» yOS auAftt FAOGA U KadgodhkeRIamMpRighy I f & A Udzl 0A 2 yESEs
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‘ % RetirementServicesintegral pensionsolutionstogether with customers

Strategic fundamentals
A Optimisingandrealisinggrowth in Pension Services¢chmeaBank andAchmeanvestment Management

A CentraaBeheer(CB) GenerdPension Fund as the second pillar pension solution for funds and employers
A CB becomean allround financiakervices provider with banking, investment and life products

Achievements in H1 2019
A GrowthAchmeanvestment Management te142 billion Assets undévanagement

A The Green Bond Fund, introduced in 2018, surpas$@8 million threshold

Highlights customer relevance and trendsetting in H1 2019

AchmeaPension Services

A All contracts nearing expiry have been renewed in rydir agreements

A Growth APS as CentrédheerGeneral Pension Fund grotes850employers and 21,000 participants
A Delta Lloyd APF transfers liabilities to CentBetheerGeneral Pension Fund

Achmealnvestment Management (AlM)

A Pension fund/ervoerselects AIM as integral asset manager

A Pension fundHoreca & CateringhoosesAIM to carryout sustainablevotingand enagementwith a mandate
of € 10billion

AchmeaBank

A Integrationa.s.r bank on track: CentraBleheerwelcomes 125,000 new banking clients as of October
achmea )



